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Abstrak 
 
TUJUAN, Skripsi dengan judul “ Peran Public Relations dalam membina hubungan baik dengan 
komunitas alumni Binus University ( studi kasus alumni jurusan Marketing Communication, 
Binus  Alumni Center ) “ bertujuan untuk mengetahui pelaksanaan program Community 
Relations yang dilakukan oleh Binus Alumni Center dalam membina hubungan baik dengan 
komunitas alumni khususnya jurusan Marketing Communication. Menganalisis aktivitas 
Community Relations, kriteria Community Relations, karakteristik Community Relations, peran 
komunitas bagi kerberhasilan organisasi, dan mengenali komunitas, serta manfaat Community 
Relations. METODE PENELITIAN, metode penelitian yang digunakan adalah metode 
kualitatif, dan data diperoleh melalui observasi, wawancara mendalam serta kajian dokumen, 
hasil penelitian menunjukkan bahwa program Community Relations Binus Alumni Center cukup 
baik, karena telah menjalankan program-program Community Relations sesuai dengan teori 
Community Relations. HASIL PEMBAHASAN, dalam penelitian ini penulis menemukan 
adanya hambatan-hambatan dalam menjalankan program Community Relations, diantaranya 
dalam media informasi yang tidak cukup efektif dalam pendistribusian informasi sehingga 
berdampak pada jumlah kehadiran alumni dalam setiap event yang selenggarakan. Dalam 
Program Community Relations diperlukan media informasi yang cukup menarik sehingga 
komunitas dapat tertarik dan dapat mengetahui setiap event yang akan dilaksanakan. 
SIMPULAN, perusahaan perlu mempertimbangkan bahwa program pemberdayaan harus 
mempertimbangkan kebutuhan sasaran, sehingga program dapat saling menguntungkan sehingga 
nantinya program Community Relations dapat menguntungkan kedua belah pihak. Demi menjaga 
kelangsungan perusahaan atau individual, maka perlulah menjaga komunitas, fakta dilapangan 
banyak runtuhnya suatu perusahaan karena tidak dapat menjaga hubungan baik dan menjaga 
komunitas atau kelompok yang dapat membantu program-program perusahaan. ( SYWL ) 
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Abstract 
THE PURPOSE OF RESEARCH is aims to understand the execution of Community Relations 
programme which is carried out by Binus Alumni Center  in developing good relationship with 
alumni community especially those majoring in Marketing Communication. Analyzing 
Community Relations’ activity, Community Relations’ criteria, Community Relations’ 
characteristic, role of the community in the success of the organization, recognizing community 
and the benefit of Community Relations.RESEARCH METODOLOGY, This research used 
qualitative research method, and data obtained through observations, deep interviews together 
with document studies, research result shows that the Community Relations Binus Alumni Center 
programme is good enough, as it already carried out Community Relations programme 
according to Community Relations theory. THE RESULTS, this research the author found the 
existence of obstacles in the running of Community Relations programme, including 
insignificance media information in information distribution that it affects the attendance of 
alumni in every event held.Attractive media information is needed in the Community Relations 
Programme so as to attract community and can know every held. THE CONCLUSION, 
Corporation must consider that empowerment programmes had to consider the target’s needs, 
so that the programme can be of mutual benefit.In maintaining the existence of the corporation 
or individual, there is a need to keep community, field facts show that the fall of a corporation is 
the result of the failure of maintaining a good relationship and keeping the community or group 
which help corporate  programmes. ( SYWL ) 
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